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a d) The Logo must adhere to the identification, colour, and size requirements

set forth by Ministry of Health Malaysia. Such requirements are designed

to ensure that through uniform and consistent use, the public will

continue to recognize the Logo as a distinctive mark and not simply a

decorative symbol.

e) The following conditions are PROHIBITED in the Logo format:

• use of non-designated colours;

• rearrange the Logo formation;

• rotate the Logo;

• remove any part of the Logo formation;

• distort or stretch the Logo, either horizontally or vertically; or

• substitute fonts in the Logo.

f) The Logo must not touch the brand name on the product to suggest that

the product is generic, or cover any essential information on the label.

g) The HCL is the copyright of Ministry of Health Malaysia.
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b) The size of the Logo must not exceed 5% of the display surface area of

the packaging.

Example: H = 30 cm, W = 30 cm

Display surface area = 30 cm x 30 cm

= 900 cm2

Maximum size of HCL= 5% of 900 cm2

= 45 cm2

C

H H

W=1/3 C

H = Height   W = Width   C = Circumference

Display surface area = H(cm) x W(cm)

W

30 cm

30 cm 45 cm2

Size of the Logo on Product Packaging

a) The display surface area is defined as the area of the face of product

where the Logo is placed.

Example:
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b) The certificate will be valid for a duration of two years (24 months) upon

approval. At the end of the certified year, the products will be re-

evaluated based on the latest nutrient criteria*.

* The nutrient criteria may be amended to reflect the latest scientific updates.

c) It is the responsibility of the companies to ensure that their packaging,

labelling, advertising and promotional materials of food products are in

compliance with the Malaysia Food Regulations 1985.
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Healthier Choice 
Logo (HCL)

*The simplified version
of HCL statement is as below:

Additional nutrient(s) that 
specified in the criteria is also 

displayed on the NIP

FOP energy 
icon

#HCL statement:
“HCL membantu pengguna 
mengenal pasti produk yang 
lebih sihat dalam kategori 

yang sama”

HCL membantu pengguna mengenal pastiproduk yang lebih sihatdalam kategori yang sama

Summary of the Required Nutrition Information to be
Displayed on the Label
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a) Certification is subject to renewal every two years. Renewal may be

submitted six months prior to the last day of the validity of the certificate.

b) If the nutrient criteria are still met, the certificate may be renewed for

another two years. For products which changes in the formulation, the

company would need to re-apply them as new applications.

c) The certification will be terminated immediately if the company fails to

renew their certificate.

d) Upon the expiry of the certificate, companies will be given a period of

three calendar months to remove the Logo from the products. The

products with expired certificate will be automatically removed from the

database.

e) Late renewal will be treated as a new application.
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Termination of Certification or Misuse of the Logo

a) The use of the Logo will be terminated if:

o the product no longer meets the nutrient criteria and these

guidelines;

o the product found not to be compliance to the Malaysia Food

Regulation 1985; or

o the certificate is not renewed.

b) Upon termination or expiry of the certificate, the company will no longer

hold the right to use the HCL. The company must stop using the Logo in

the next production.

c) The company will be given a period of three calendar months to remove

the Logo from the products.

d) If the company fails to comply, a written warning will be issued. Legal

action may be taken against them. Any application from this company

will not be accepted for 2 years.

e) Participating companies are expected to adhere strictly to these

guidelines.
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E ADVERTISING CODES

Approval of Packaging/ Advertising/ Promotional Materials

a) The companies are mandatory to submit the packaging/ advertising/

promotional materials to HCL Secretariat.

b) The application will take 7 working days for approval.

c) The companies have to take the responsibility on all advertisements that

have been published.

d) If the companies do not meet the advertising codes, HCL Secretariat will

give a warning letter to the companies and if still fail, application/ renewal

of HCL is not accepted for 2 years.

e) All materials submitted are not returnable and are kept for MOH’s records.

f) The colour and artwork of the Logo on the promotional materials should

conform to Logo format.

g) A statement “HCL helps consumers to identify the healthier product

within the same category” or “HCL membantu pengguna mengenal

pasti produk yang lebih sihat dalam kategori yang sama” shall be

displayed at the packaging/ advertising/ promotional materials.
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a) The word “Healthier Choice” only can be used in the form of Logo.

b) All claims and information used in relation to the Logo for the promotion

and packaging of certified products must be factual, accurate and must

not be misleading.

c) All possible misconceptions by the consumer of products being ‘good’ or

‘bad’ should be avoided and not to make any negative implications to

products which do not carry the Logo.

d) If the promotional messages are to highlight about the HCL initiative,

joint advertisement or promotion of products with and without the Logo

are not allowed.

e) Claims or statements that are prohibited on all promotional materials:

o Claims that are not allowed under Malaysia Food Act 1983 and their

related regulations.

o Claims stating that the products are endorsed by the Ministry of

Health Malaysia.

Example: “This product has been endorsed by the Ministry of Health

Malaysia”, or any other claims with similar meaning.
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o Claims implying that the Logo are exclusively used by the company

or products.

Example: “The one and only product / company with the Healthier

Choice Logo”, or any other claims with similar meaning.

f) All packaging, labelling, advertising and promotional material artworks

must conform to the guidelines in effect at the time they are submitted

for approval. Should there be any changes made to these guidelines,

notification of changes and their effective dates will be sent out to all

relevant companies.
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For any enquiries, please contact:

HCL Secretariat
Nutrition Division

Ministry of Health Malaysia
Level 1, Block E3, Parcel E

Federal Government Administration Centre
62590 Putrajaya

Tel: 03-8892 4503; Fax: 03-8892 4511/12
Email: hcl_kkm@moh.gov.my


